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Presentation Outline

ÅPurpose & focus

ÅReminder of role of Conservation Technical Forum (CTF) and 
relationship to Operating Board

ÅReminder of planning process

ÅUpdates on individual programs
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Purpose & Focus

ÅProvide an update on2016 YTD activities

Å2015 SWP Annual Report provided

ÅFocus presentation on:

ÅAreas Operating Board indicated should be emphasized

ÅNew activities
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Å²ƘƻΩǎ ƛƴǾƻƭǾŜŘ ςStaff from each member utility meet quarterly

ÅRelationship to Operating Board

ÅOperating Board sets the policy for the program όǘƘŜ άǿƘŀǘέύ

ÅCTF provides input and reviews the program elements όǘƘŜ άƘƻǿέύ

ÅCTF has three working groups

ÅYouth & Community Education

ÅCommunications

ÅLandscape Education

ÅWorking group participants include:

Conservation Technical Forum
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ÅCedar River W&SD

ÅCity of Renton

ÅNorth City WD

ÅNorthshoreUtility District

ÅOlympic View W&SD

ÅSeattle Public Utilities (SPU)

ÅWater District 90

ÅWoodinville WD 



Planning Process
Regional Program is key component in meeting WUE Goal

ÅWater Use Efficiency Goal: Set through the Operating Board in 
2012 (for 2013-2018)

ÅAreas of Emphasis: Determined by the Operating Board

Å2013-2018 Strategies and Actions: Developed by the CTF

ÅNext Round of Goal-Setting: Begins in 2017

Conservation prepares the region for potential water supply 
challenges, helps customers use water wisely, and preserves the ethic 
of stewarding natural resources.

Preserving the Customer Conservation Ethic
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Youth Education
ÅFull-scale program expanded again in 2016 (began in 2013)

ÅCarried out by Nature Vision; local non-profit

Å2016 year to date

Å500 presentations; 12,380 students

Å75 schools; ALLSWP members
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Youth Education
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In-Classroom Presentations
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Teacher Feedback
My students loved this presentation. They had a 
great time making their terrariums and learning all 
about the water cycle. The Nature Vision 
presentations are my favorite guest speakers all year. 

- Kimberly Reiprich, Kokanee Elementary 

My class and I loved the presentation - especially the 
hands on part where the students got to work in 
small groups and locate the aquatic insects in their 
tubs! I also loved the way the presenter would say, 
"Scientists, scientists," and the class would answer, 
"Yes! Yes!" when she needed their attention. We all 
learned a lot! 

- Tara Barth, Wellington Elementary 
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Community Education
Å2016 Staffed or supported 15 community festivals

ÅUsed the Water Refilling Station at 8 of those events

ÅInspired by Woodinville and North City WD efforts in 2013

ÅAllows festival goers to refill their water bottles with tap water

ÅTap Water MsgΥ LǘΩǎ ƘƛƎƘ ǉǳŀƭƛǘȅΣ ŀ ƎǊŜŀǘ ǾŀƭǳŜΣ ŀƴŘ ǿƻǊǘƘ ŎƻƴǎŜǊǾƛƴƎ

ÅGreat response from customers!

10



2016 Community Festivals
ÅSustainamaniaEvent ςCity of Bothell
ÅEarth Day Event - City of Duvall
ÅSummer Celebration - City of Mercer Island
ÅHealthy Kids Fair & STEM Fair - North City WD
ÅBriarwood and Maplewood Festivals - WD 90
ÅCustomer Appreciation Festival - WD 125
ÅCelebrate Woodinville - Woodinville WD
ÅPistaSa Nayon& Seattle Parkway Festival - SPU
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Customer Feedback
The water refilling station provides a great opportunity for us to 
interact with our customers at the water conservation booth we 
Ǉǳǘ ƻƴ ŜǾŜǊȅ ȅŜŀǊ ŀǘ .ƻǘƘŜƭƭΩǎ Sustainamaniaevent. Customers 
enjoy learning about where our water comes from and then 
ƎŜǘǘƛƴƎ ŀ  ŎƘŀƴŎŜ ǘƻ ǘŀǎǘŜ ƛǘ ŦƻǊ ǘƘŜƳǎŜƭǾŜǎΦ 9ǾŜǊȅ ȅŜŀǊ ƛǘΩǎ ŀ ōƛƎ 
hit for families and visitors who need a refreshing water bottle 
refill.

- Peter Pearson, City of Bothell
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Communication w/ Customers
Comprehensive Website

ÅPeople are searching for information and finding what 
they need

ÅTargeted campaigns have impact
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Communication w/ Customers (cont.)

ÅSalmon Messaging: 

ÅPartnering with King County / 
WRIA у ά{ŀƭƳƻƴ SEEsonέ 
campaign for 4th year

ÅEncourages people to go see 
salmon spawning in local rivers

ÅReminds people that saving water 
helps people, salmon, and wildlife

ÅHelps fulfill resource agency & 
tribal agreements
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Communication Support for Members

ÅNew Mini-Marketing Kits

ÅReady-to-go newsletter articles, social media posts, and images

ÅEmailed to CTF bi-monthly

ÅContent is coordinated with regional website

ÅNew Image Bank
ÅSharepointfile sharing site full of images
ÅCTF has access
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Mini-Marketing Kit
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Facebook
Post #1: Save Water for Salmon
LǘΩǎ {ŀƭƳƻƴ SEEson! Conserving water not only saves 
you money, it helps ensure an ample supply of water 
for fish and their habitatτincluding spawning 
habitat for Sockeye Salmon (pictured). Learn more at
http://www.govlink.org/watersheds/8/action/salmo
n-seeson

Post #2: Water Less in the Fall 
As the days become cooler you can water less often. 
When you do water, water deeply to soak all the 
roots. LŦ ƛǘΩǎ ǊŀƛƴƛƴƎΣ ȅƻǳ ŘƻƴΩǘ ƴŜŜŘ ǘƻ ǿŀǘŜǊ ŀǘ ŀƭƭΦ 
Have an automatic irrigation system? You may be 
eligible to receive a $100 rebate for replacing your 
existing irrigation timer with a WaterSenselabeled 
timer that uses water according to the weather. Visit 
http://www.savingwater.org/Rebatesfor details. 

September Focus: Salmon; Water Less in the Fall 


